Methods of mathematical statistics were used for data processing. The analysis is aimed at identifying the influence of social, demographic and behavioural characteristics that determine the attitude of teenagers to aggression in social networks. It has been revealed that the leader's position of a teenager in the class contributes to a greater participation of this teenager in network interaction, which is associated with their motivation to expand their social circle. The growth in the number of provocative statements in the network communication by the time of graduation indicates that the need for manipulation in social relations plays an important role in the process of network communication at this age. It has been proved that while growing up teenagers start to change the attitude to aggression; the share of high school students who negatively perceive aggression scenes decreases; active users are more likely to show a positive attitude towards aggression scenes, which evidences their "getting used to" the aggressive style of communication on the Internet. Teenagers focused on attracting the attention of others (those who consider their accounts "provocative", "expansive" or "extraordinary") are more likely to enjoy watching violent scenes than the owners of "ordinary" accounts. Personal experience of participating in aggressive situations either in the role of an "aggressor" or a "victim" facilitates their acceptance of aggression. The data presented allow us to conclude that the most significant factors for the creation of the teenagers' attitude to expression of aggression in social networks are their gender, age, frequency of use of social networks, self-presentation on the Internet, social status in the class, estimation of their future success.
Introduction
The teenage years are crucially important for the development of self-awareness, the creation of identity and self-determination (Bozhovich, 2008; El'konin, 1989; Erikson, 1996; Vygotskii, 1984) . Because of especially valued communication with peers at this age, the influence of traditional socialization institutions, such as family and school, is downgraded. Moreover, while in the 1990s and early 2000s the researchers noticed that it was various informal youth groups with their subcultural characteristics which occupied the place of family and school (Fedotova, 2004; Sobkin, Fedotova, 2009; Tolstykh, 1991) , recently it has been found that the most essential institute of socialization has been the Internet and, in particular, social networks.
These very networks make up the main space where the phenomenon of "expansion of the social environment" (which is characteristic of adolescence) occurs. "Street socialization" has been replaced by the so-called information or "digital" one: today, social networks are the place for social processes that characterize the very essence of the transitional age: the importance of interacting with peers and the search for self-identity, learning cultural norms and values, personal self-determination and making life plans (Belinskaia, 2013; Koroleva, 2015; Martsinkovskaia, 2010; Sobkin, Evstigneeva, 2001; Sobkin, 2017; Soldatova, 2018) .
The space of social networks for a teenager is described by both independence from adults and at the same time by feeling that there it is possible to act and enjoy freedom in the choice of forms of communication and what is to be expressed. However, it is precisely these features of social networks that give reason to earmark them as a territory of risks associated with a lack of social control. It is not accidental that various tragedies related to teenage suicides or shooting at educational institutions are followed by regular publications emphasizing exactly the influence of social networks on such negative phenomena (Korolenko, Dmitrieva & Levina, 2014; Mursalieva, 2016) . Therefore, the study of cases of teenage aggression in social networks seems to be extremely topical.
To begin with, we must first and foremost admit that there are two fundamentally different phenomena concerning aggressiveness in social networks. Firstly, this is a demonstration of aggression and posting diverse content in social networks, which may be aggressive in nature; for example, photo and video materials containing scenes of violence, including socially acceptable forms (news stories, ordinary films, sporting events). In this sense, the consideration of the peculiarities of the teenagers' attitude to this kind of content is similar to the study of their attitude to the demonstration of violent and aggressive scenes in the media (Sobkin et al., 2005) . In other words, the focus is how teenagers perceive cases of aggression that are not directly related to themselves.
Secondly, there can be the aggressive behaviour of users of social networks involving other participants in network interaction and even the respondents themselves (threats, insults, harassment, etc.) .
A special niche here is occupied by cyberbullying, which nowadays draws attention of both foreign and Russian researchers (Bochaver, Khlomov, 2014; Griezel et al., 2012; Kowalski, Limber, 2013; Parfent'ev, 2009; Raskauskas, Stoltz, 2007; Smith et al., 2008; Soldatov, L'vova 2018; Soldatova, Shliapnikov, & Zhurina, 2015; Walrave, Heirman, 2011; Williams, Cheung, & Choi, 2000) . Cyberbullying is a very common, but still not ubiquitous pattern of behaviour for most users of social networks. Aggressive behaviour is manifested here much more habitually with spontaneous, situational, aggressive statements instead of targeted, long-term actions. Such spontaneous aggression is found everywhere in the networks. Active users have already got accustomed to the fact that in social networks, for no apparent reason, one can be subjected to aggression, insults from unfamiliar users for almost any reason. This reaction can be expressed as a statement on any topic (from politics to fashion), a comment on a photo posted somewhere, etc.
This research continues the series of our works directed at studying the characteristics of the information environment of secondary school students, which began as early as at the beginning of the 2000s (Sobkin, Evstigneeva, 2001 , 2004a , 2004b ). In previous articles dealing with the problem of "teenagers in social networks", we have already analysed issues concerning the motivation of schoolchildren to switch to communication in social networks; the content of their communication on the network; assessment of risks and consequences of using social networks; the impact of network communication on education; social and psychological well-being of teenagers communicating in social networks (Sobkin, 2016 (Sobkin, , 2017 Sobkin, Fedotova, 2018a , 2018b ). In the present work, we will concentrate immediately on issues related to the attitude of teenagers to cases of aggression in social networks.
The article is based on an anonymous survey of 2074 students of the 5 th , 7 th , 9 th and 11 th grades of schools in the Moscow region, which was conducted in May 2016 Materials are grouped in two sections. The first presents general data on the patterns of teenage behaviour in social networks (activity, self-presentation, social distance). The second section depicts the attitude of teenagers to demonstrating scenes of aggression and violence in social networks and their personal experience of participating in situations of aggression in various roles (an aggressor, a victim or a witness). Analysis of the materials obtained was carried out taking into account the influence of the following three groups of factors: demographic (gender, age); the nature of using social networks (activity, intensity, peculiarities of self-presentation on the Internet); social and psychological well-being (status in the class, assessment of the success of one's future).
Discussion

Social and psychological features of network communication
In this part, we will touch upon three subjects: the intensity of using the network, self-presentation on the Internet and the orientation of teenagers towards open communication on the network. The question about the activity of using networks was aimed at discovering how much the teenager is involved in the social network, whether teenagers monitor their accounts, update them, etc. Assessing their own activity in social networks, almost half (47.2 %) attributed themselves to "moderate users" by indicating that they "update their account from time to time, and communicate with friends there." About a third (31.5 %) specified that they are "active users": they constantly monitor their account, update it, regularly communicate there, and seek new friends. Almost one in ten (13.2 %) answered that they use social networks "from time to time", update their accounts rarely, "use them when it is necessary." And finally, only a few (3.9 %) reported that they rarely use social networks and have never updated their accounts.
When assessing the intensity of using social networks, respondents were asked to indicate directly the amount of time they devote to social networks during the day.
More than a third of students (37.9 %) noted that they spend in social networks 1-3 hours daily, and almost a third (31.1 %) spend there less than an hour. A noticeably smaller proportion of teenagers (13.0 %) spend 5 hours or more in social networks and the share of teenagers who spend in networks from 3 to 5 hours is almost equal (12.5 %). The share of schoolchildren spending a large amount of time communicating in social networks (from 3 to 5 hours or more) is gradually increasing when they grow up: among students of the 5 th grade this share accounts for 13.7 % in total, and among students of the 5 th grade this share reaches 36.5 %.
Modern gadgets allow one to go online anytime and anywhere. In this connection, we asked schoolchildren the question at what moments and where exactly they usually use social networks. The majority (76.1 %) ticked the answer that they use them at home. About a quarter of teenagers (26.6 %) said they go online anytime. A fifth of the respondents (19.2 %) go online at school breaks, 10.8 % -while being on the road. And finally, 5.9 % of students admitted they use social networks at the lesson.
Teenagers with high social status are more liable to report using networks anytime, anywhere. Also, the habit of using social networks everywhere is aggravated with age (38.0 % in grade 11 compared to 15.2 % in grade 5; p≤ .00001), and girls are more prone to this behavioural pattern compared to boys (30.8 % and 22.1 %; p≤ .00001).
Self-presentation on the Internet. This topic is of great consequence because
it allows researchers to identify such general target orientations of the communicators that determine the nature of their network interaction. Demands of teenagers for their Accounts, what, in their opinion, they should express, are of particular interest here.
During the survey, respondents were asked to specify their opinion on what was most important for them when creating their account (page) in the network. The distribution of answers to this question is as follows.
Most often, teenagers strive to ensure that their profile "reflects their personal interests and real image entirely." This option was chosen by 38.7 % of teenagers.
About a quarter of respondents (24.4 %) would like their profile to "express their personality." Almost the same number of teenagers are driven by the desire "to draw the interest of closest friends" (24.0 %) when creating their account. Along with that, a very large part of teenagers would like to "avoid unnecessary annoying attention of the other people" (23.8 %). We shall remark that when creating their account 7.9 % of teenagers are oriented towards the norms of behaviour in the social network, which are accepted by their circle: "conformity with the views and positions of the group with which I communicate on social networks". Ultimately it is imperative to emphasize that one in ten (10.8 %), on the contrary, would like their account to "attract the attention of unfamiliar users".
In general, the answers show the ambiguity of the motives that govern the behaviour of teenagers in social networks: along with the desire to present their real self and interests objectively, they demonstrate the tendency to focus on individual peculiar traits that will attract special interest and probably will help themselves to expand their social circle. In this regard, it is worth mentioning that this trend is most characteristic of these very teenagers who often use social networks. Those who use the networks "occasionally" and "rarely" are more expected to create an account that does not attract the attention of non-friends (respectively: 36.7 % and 32.1 % compared to 15.9 % among active users; p≤ .0005).
So, there is a need for the analysis of the influence of demographic and sociostratification factors. Let us enlist the key points.
First of all, what is interesting here is the choice of the answer, which relates to the teenager's desire to "express their own personality". The analysis of the obtained materials shows that as the teenagers grow older this motive becomes more and more significant: 17.0 % of students of grade 5 and 30.7 % of students of grade 11 wrote about this motive (p≤ .00001). At the same time, it is typical that the desire to highlight their individuality in the network is more pronounced for girls than for boys (29.2 % and 19.3 % respectively; p≤ .00001).
Such a factor as the social status of the teenager at school has a very peculiar influence on the self-presentation in the network: those who consider themselves to be the class leaders are much more likely than others to focus on attracting the interest of strangers to their account. They also demonstrate greater desire to attract the attention of friends.
On the contrary, for those who have only a "limited circle of acquaintances" at school it is much more important "not to attract too much attention" when creating an account:
27.8 % of them chose this answer (compared to 20.9 % among those who stated that they "are respected by many classmates"; p≤ .002). These trends are presented in Fig. 1 .
On the whole, the data presented in the figure allow us to conclude that the social position in the class has a profound influence on the target aspects of the teenager's self-presentation in the social network. Obviously, the leader's position turns communication targets both to maintaining existing social ties and to expanding of the social environment.
It should be highlighted that not only traditional social parameters influence the patterns of self-presentation in the network, self-presentation is also modified by general life orientations of teenagers, namely how they evaluate their prospects in terms of success. Teenagers who are optimistic about their future are more often oriented towards presenting their real image in the network than pessimists (41.2 % and 27.4 % respectively; p≤ .01). That means that the positive esteem of their social and psychological well-being encourages representing one's real image in the network.
Actually, this trend suggests that psychological self-sufficiency factors contribute into presenting one's real image on the Internet.
Social distance.
During the survey, teenagers were also asked to evaluate their account regarding the degree of its openness. The results show that 24.5 % of respondents described their accounts as "reserved," 8.7 % classified them as "extraordinary", 5.0 % saw them as "expansive", and, finally, 4.4 % admitted their account being "provocative".
Nevertheless, the majority of teenagers (68.3 %) described their account as "ordinary", usual.
Compared to girls, boys are more inclined to daresay that their account in the social network is "expansive" (7.1 % of boys and 2.9 % of girls; p≤ .00001) or "provocative" As for the older children, the share of teenagers who categorized their page as "expansive" decreases and at the same time the proportion of those who believed their account being "extraordinary" increases (5.7 % of the students of grade 7 and 14.7 % of the students of grade 11; p ≤ .00001), the same goes for "provocative" accounts (4.1 % of the students in grade 9 and 9.7 % of the students in grade 11; p≤ .0002). Such an increase in provocative attitudes in the network at the stage of graduation is a chief indicator for characterising social and psychological peculiarities of the given age.
Indeed, we should take into account that provocation implies influencing a partner in order to provoke a certain reaction and action (often negative) and then we can assume that at this age communication in the network signalises the peculiar need of a teenager to control (manipulate) "social behaviour" of their communication partners. Hence, for a notable number of teenagers network communication acts as a special space for developing their manipulative abilities in the field of social relations.
The next feature to point out is the students' characterization of their account on the Internet, which depends on their targets for creating the account. As it has been mentioned above, when creating an account the teenagers experience two different communicative attitudes: one of them is associated with the desire to "arouse the interest of closest friends", while the other, on the other hand, involves "attracting the attention of unfamiliar users". Let us now consider how the characteristic of the communicator's own page changes depending on these targets.
The data obtained show that teenagers, who are focused on maintaining interest in themselves among their closest friends, in contrast to those who long for attracting the attention of unfamiliar users in a social network, strikingly more often characterize their page as "normal" (68.6 % and 53.5 respectively; p≤ .0001) or "reserved" (28.8 % and 21.5 % respectively; p≤ .05). Quite the opposite, those who are intent on attracting the attention of strangers rate their account as "unordinary" (22.0 % and 10.5 % respectively; p≤ .0001) or "provocative" (12.6 % and 4.8 % respectively; p≤ .0002).
These trends are graphically presented in Fig. 2 .
The figure exemplifies that the wish to expand the social circle (with focus on strangers) is premised on a special model of self-presentation in a social network: the desire to be extraordinary and provoke others. What comes into view is that such non-compliance to norms is correlated with the results of a research aimed at studying the peculiarities of teenagers' self-presentation. It was found that more and more teenagers do not comply with behavioural norms while communicating on the Internet (Zhichkina, Belinskaia, 2000) . At the same time, we shall remark that, according to our data, this trend is clearly manifested only in such communicative situation which involves network interaction with strangers. And this, in our opinion, is a major rectification of the peculiarities of this trend of non-normative self-presentation on the Internet. Conversely, a teenager who mostly interacts with the circle of the closest friends when communicating in the network does not go beyond the norms that have developed in this circle of communication. Such teenagers labelled their accounts as "ordinary" and "reserved".
And eventually, concluding this section, we should make a point that the way teenagers characterize their accounts in the network depends on their social status among classmates. Thus, leaders are totally different from those students who have a limited circle of friends with respect to the "originality" indicator (17.0 % and 7.7 % respectively; p≤ .001) and "provocativeness" indicator (11.8 % and 3.7 % respectively; p≤ .00001). This makes it possible to expound the above conclusion that among the leaders there is a more pronounced tendency to expand their social circle in the space of network communication. The reason is that such an "expansion" is associated with the desire to realize their need for social manipulation. 
Factors affecting teenage aggression in social networks
In this section we will consider two aspects. The first one concerns the positive or negative attitude of teenagers to scenes of violence in social networks; the second is related to their personal experience of participating in situations of aggression in the networks.
Attitude towards aggression. Teenagers' answers to the question of how they
feel about violent scenes broadcast through social networks show that most of them (66.1 %) "dislike" seeing violent scenes in social networks. A quarter of the respondents (25.4 %) wrote that they are "indifferent" to such scenes. Almost every tenth showed a positive attitude: 6.3 % indicated that they "like" to watch these scenes and 2.3 % "specially choose" the pages where violent scenes are shown.
Traditionally, male and female subcultures habitually demonstrate different attitudes towards violence. In this regard, the expected result is that girls are much more certain to perceive scenes of violence negatively (76.4 % compared to 55.2 % among boys; p≤ .00001). Thereby boys' and girls' content in social network differs significantly due to their attitude to the expression of aggressiveness.
As for age dynamics, the most noticeable shifts in the attitude of teenagers towards demonstrating scenes of violence in social networks occur after grade 7 (see Fig. 3 ).
It can be seen from the figure that by the end of secondary school (from grade 7 to grade 9), the share of those who "dislike" watching violent scenes shrinks and the number of those for whom scenes of violence do not matter enlarges (p≤ .001). Furthermore, the attitude of teenagers to the expression of aggression depends on the nature of self-presentation in the networks. So, among students who consider their accounts in the networks being "provocative", "expansive" or "extraordinary" the percentage of those who "like" to see violent scenes in social networks is distinctly higher than among those who consider their accounts "ordinary" (26.1 %, 20.4 %, 15 .5 % and 4.2 % respectively; p≤ .00001). Overall, the desire to attract attention, to be expansive and extraordinary in a social network for many teenagers is often associated with showing approval for the cases of violence and aggression in social networks.
In other words, the very orientation of a teenager to active participation in network communication ("attracting attention to oneself") to a large extent implies involvement in a situation with aggressive interaction.
An analysis related to evaluating the position of a teenager at school showed that among those teenagers who play the roles of "leaders" and "outcasts" ("loners") in the class, the percentage of those who perceive violent scenes in social networks positively is higher. "Leaders" and "loners" more often indicated that they "like" to see such scenes (12.4 % and 14.3 % respectively, compared to 5.7 % among those with an average status in the group; p≤ .01). They also more frequently pointed out that they "specifically choose" exactly those pages showing violent scenes (4.6 % and 6.7 % respectively, compared with 1.4 % among students with an average status in the group;
p≤ .03). To sum up, we can conclude that the teenager's start of network communication is also associated with the desire to solve here problems associated with their own social position in the class, and aggression might be the key. A more detailed analysis showed that teenagers who identify themselves as "leaders" and "loners" are more emotionally involved in the situation of network aggression: they more often identify themselves as "aggressors" (11.1 % and 15.2 % compared to 6.0 % among students with an average status in the group; p≤ .03) and "victims" (11.8 % among leaders and 6.8 % among students with an average status; p≤ .04). This can lead to the assumption that aggression in network communication is often an extension of real conflicts in the class associated with social and role status in the group. Moreover, not only "loners" but also "leaders" are at risk here. Another way of putting it is that there is a struggle for higher status positions in the group. And finally, among teenagers who are pessimistic about their own future, the proportion of those who opt for seeing aggressive scenes is higher (13.0 % compared to 6.0 % among "optimists"; p≤ .02); what is more, pessimists more often choose such scenes "specially" (9.1 % as compared to 1.6 % among optimists respectively; p≤ .0001). As a consequence, we can suppose that the teenagers' perception of their own future in a negative way is one of the factors contributing to the creation of a positive attitude towards aggression and violence. In other words, aggression in the network performs a compensatory function, in connection with a general negative evaluation of the possibility of teenagers' success in future.
Yet another indicator is the teenagers' willingness to demonstrate empathy ("sympathy") as regards victims of violent scenes seen in the network. The results show that, all in all, most teenagers (59.2 %) tend to "always sympathize with the victims of violence". 19.4 % of teenagers sympathize only when "it concerns their friends". At the same time, one in five (21.4 %) indicated that "they never feel sympathy for the victims" in scenes of aggression seen in the social networks.
The expression of sympathy for the victim is clearly exposed to the intensity of the teenager's participation in network communication (see Fig. 4 ).
From the data in the figure it can be seen that as the intensity of network communication increases, the proportion of teenagers who sympathize with the victim of aggression self-evidently decreases. Due to this, we can conclude that the result of active participation in network communication is a kind of adaptation ("acquiring the ability to be thick-skinned") to acts of aggression in the network.
Personal experience of facing aggression in social networks.
Addressing the question of personal experience -a direct encounter of teenagers with situations of aggression in social networks, we get the following results: almost one in three (31.1 %) had to experience "aggression from other users". The fifth part (21.1 %) indicated that they were witnesses of aggression against other users. 6.0 % of respondents admitted that "they themselves acted as aggressors against other users". And finally, a little more than a third of teenagers (36.1 %) stated that they had never faced aggression in social networks.
Virtual communication for boys is characterized by greater aggressiveness: they more often, as compared to girls, acknowledged that they acted as aggressors, too (7.5 % and 4.5 % respectively; p≤ .01), and became victims (34.0 % and 28.2 % respectively; p≤ .003). Obviously, the rougher approach to interaction, which inherent in boys in real life, is transferred to the network communication.
The study of age dynamics allows us to establish a clear shift towards an increase in the aggressiveness in the network at the end of grade 7: the proportion of those who witnessed aggression in grade 5 is 13.0 % and among students in grade 7 it is much higher -21.5 % (p≤ .0001). To put it simply, the teenage crisis (puberty) also comes to the fore in the space of network interaction.
The resulting data show that the personal participation of a teenager in situations of network aggression apparently depends on the intensity of his/her communication on the Internet (see Fig. 5 ).
The figure vividly shows that with an increase in the intensity of network communication, the share of those who fell victim to aggressive behaviour in the network increases, too (26.0 % among those who communicate in the network for less than 1 hour and 41.9 % among those who spend more than 5 hours in the network;
p≤ .00001). The share of aggressors is also growing (3.3 % and 13.7 % respectively; p≤ .00001).
In addition to the intensity of communication, the character of self-presentation on the Internet also holds its meaning. For instance, teenagers who "want to attract the attention of unfamiliar users" to their account more often acted as aggressors (11.7 % compared to 5.1 % among those whose account reflects their real images; p≤ .0002). Those who consider their accounts "interesting to strangers" were the most often attacked by other users, while teenagers who characterized their accounts as "reserved" were the least often attacked (39.4 % and 30.8 %; p≤ .05). Thereby, the above mentioned data show that self-presentation on the Internet is a vital factor determining the nature of a teenager's participation in an aggressive situation in the space of network communication. Along with this, the orientation toward individualization of one's profile (originality, the desire to attract attention) provokes increased aggression from network users.
And, finally, special attention, in our opinion, should be paid to differences related to the social status of a teenager in the class. For example, while 28.1 % of "leaders" told that they at least once acted as objects of aggression from other network users, among the "loners" the share of "victims of aggression" is not less than 41.9 % (p≤ .02). It should be added that the boys show the direct correlation between the leader's position and the role of aggressor: 20.0 % of leaders compared to 9.0 % among those with a "limited circle of friends" (p≤ .003). Single boys ("loners") also more often acted as aggressors -15.0 % (more often than those who indicated that "many classmates respect me"; p≤ .005), which justifies the severity of social and status conflicts among teenage boys. In general, the materials obtained give the basis for the conclusion that the network communication of a teenager substantially depends on real social and role relations at school; without a doubt, already existing conflicts continue in network communication.
We attach importance to how the attitude of teenagers to the scenes of violence and aggression shown in the network changes depending on their personal experience of participating in such situations in the role of an "aggressor", a "victim" or a "witness". The data we obtained show that among teenagers who have acted as "aggressors", the percentage of those who enjoy watching violent scenes is impressively higher (20.2 % compared with 3.4 % among "witnesses"; p≤ .00001). And this is quite foreseeable. At the same time, it should be set out that among those teenagers who suffered from being a "victim" of aggression in social networks, this percentage is also conspicuously higher than among "witnesses" (9.8 % and 3.4 % respectively; p≤ .00001). Perhaps, this kind of reaction is caused by compensatory mechanisms.
And finally, finishing the article, we will elucidate another aspect that concerns the sympathy for the victim. The survey data show that teenagers who had the experience of being aggressors are much less bound to show sympathy for the victim -only 34.7 % in this category (as compared to 61.8 % among "victims"; 57.9 % among "witnesses"; p≤. 00001). All the while, "aggressors" more often indicated that they never feel sympathy for the victim -46.8 % of such students (as compared to 18.0 % among "victims"; 15.3 % among "witnesses"; p≤ .00001). Thus, the personal experience of participation (regardless of the role) in situations of aggression (either in the position of an "aggressor" or a "victim") substantially determines the expression of emotional sympathy for the victim.
Conclusion
The study results allow us to draw the following main conclusions.
1. The data obtained testify that the use of social networks is a trivial thing for modern teenagers. Moreover, while getting older they get more and more involved in social networks: the intensity of network communication grows and the habit of using social networks everywhere aggravates.
2. The study showed that the social and psychological factors (status in the class, evaluation of one's life prospects) significantly affect peculiarities of self-presentation on the Internet as well as gender and age factors. At the same time, network communication for a sizeable number of teenagers becomes a special space for the realization of their manipulative abilities in the field of social relations. It is typical that the expansion of the social environment in the social network is associated with the increased tendency to behave breaking the accepted norms.
3. Attitude to aggressiveness in the network is strikingly different for boys and girls, which confirms the distinction between the existing male and female subcultures in social networks. This difference is also illustrative regarding the willingness to sympathize with the victims of aggression. 4. Network communication of a teenager depends mainly on real social relations and roles played at school; existing conflicts continue in network communication. Along with this, the space of network communication turns out to be an area for participation in processes associated with the struggle for social status, which has started in real interaction with classmates.
5. The study showed that not only gender and age factors, but also behavioural factors such as self-presentation, activity and intensity of participation in network communication have a direct influence on the teenagers' attitude to network aggression. Orientation of teenagers to active network communication to a considerable extent implies their involvement in a situation with aggressive interaction. At the same time, it was established a relationship between the orientation toward abnormal behaviour ("provocation") and a reduced sensitivity to the significance of possible aggressive responses.
6. The decisive role in relation to aggression in the network is played by the personal experience of a teenager. Participation in an aggressive interaction, depending on the position taken (either an "aggressor" or a "victim") determines exactly the expression of emotional sympathy in situations of network aggression.
